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MEASURES TO RAISE CUSTOMER AWARENESS 
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Tourism has a large impact on the experience of its guests, community and the environment in 

which it is operated. It is paramount for any organization with direct contact with guests and 

communities to be conscious of social and environmental requirements. 

FIVE in its endeavour to promote sustainability is focused on enabling guest experiences 

harmoniously integrated with sustainability. This entails raising awareness of socially appropriate 

and environment-friendly behaviour to avoid any form of negative social and ethical impact of 

tourism. 

At FIVE, we have implemented the following measures to raise customer awareness –  

 

a. CUSTOMER AWARENESS DURING CHECK-IN – FIVE has incorporated a flyer for customer 

awareness as a part of guest check-in performed at the facilities through digital iPads. This flyer 

indicates the behavioural conduct expected from guests to be socially responsible in form of non-

smoking in rooms, non-usage of illicit substances, responsible drinking, prevention of child sex 

and forced adult sex tourism and environment-friendly behaviour. 

 

  

 Example of IPad Display in Zurich Hotel Example of IPad Display in Dubai Hotels 
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Customer Awareness Document Featured on IPad Displays and Guest Registration Contracts for 

Dubai 
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Customer Awareness Document Featured on IPad Displays and Guest Registration Contracts for 

Zurich 
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b. DISPLAY ON IPTVs – FIVE has incorporated graphic displays for the above-mentioned topics on 

IPTVs in guest rooms at all its hotels. On switching on the display TVs, the guests can view page 

displays on the TVs on various topics on socially acceptable and environment-friendly behaviour 

along with the informational resources to ensure safe and secure stay for themselves and 

others.  

 

FIVE Palm Jumeirah 
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FIVE Jumeirah Village 
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FIVE Zurich 
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c.   EMPLOYEE TRAINING ON CUSTOMER AWARENESS – All departments with employees involving 

direct interaction with guests such as Front Office, Housekeeping, Security employees are trained 

at the time of induction and refresher trainings to understand what behaviour can be construed 

as socially acceptable and environment friendly and what conduct may be followed to raise 

awareness / inform guests in case of any conflicts. This may be in relation to local manners, 

consent for taking photographs, refrainment from any form of illicit trafficking and 

environmentally friendly behaviour. 

 

 

Training on prevention of Child Sex Tourism and Forced Adult Sex  
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Training for employees to ensure guests are aware of and receiving access to FIVE’s measures of 

inclusivity and accessibility including gender, handicap, and religion  

 

Training on Environmentally Friendly Behaviour which includes conduct of animal welfare  
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c. PROMOTION ACTIVITIES – As a part of FIVE’s initiative for marketing and branding, FIVE 

advocates the principles of sustainability and proper conduct for all its stakeholders (including 

employees, contractors, suppliers, and guests) through its communication on online platforms 

(including company website) to express its key focus to sustainability.  

Website Content 

FIVE Palm Jumeirah 

 

FIVE Jumeirah Village 

 

FIVE Zurich 
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FIVE Global Holdings 

 

All FIVE hotel websites include a dedicated Sustainability tab on the top right of the website and a 

respective page to provide overall and hotel-specific information on the company’s sustainability. 

FIVE’s Sustainability website includes videos linked to FIVE customer journey films and net zero 

electricity prototypes for future renewable energy projects. A perusal of the website provides 

customer awareness and information against FIVE’s sustainability measures and strategy. 
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Housekeeping Amenities and Customer Awareness on Sustainability 

 

 

 

‘Go Green’ Cards in all FIVE Hotels raise awareness on water conservation and provide guests 

opportunity to change linens on an as-needed basis 
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FIVE’s implementation of glass bottling has helped to reduce plastic consumption on a large scale. 

The guest room bottles are accompanied by an awareness tag promoting green procurement and 

consciousness.  
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Customers are made aware of adhering to culturally and socially acceptable conduct in dress and 

appearance. 

 

 

d. ENCOURAGING GUEST FEEDBACK – FIVE obtains guest feedback as a part of its check-in and 

check-out surveys to understand guest satisfaction on FIVE’s services and amenities provided. 

FIVE has incorporated measures to also obtain any feedback or guest suggestions on 

sustainability to obtain inputs from the community and implement best practices across the 

organization. 
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FIVE’s strong presence on Booking.com as home to the most reviewed hotel in the world (FIVE 

Jumeirah Village) comes with it a visible association of sustainability with the “Travel Sustainable 

Level 3” badges assigned to all its properties.  

 

 


